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Goldenrod Research Corporation is an education research company based out of 
Nebraska. I started working for the company on a part time basis in January 2017 
and came on full time as the Director of Marketing in June 2017.

Goldenrod’s primary offering is a set of products called YouthTouch, which includes 
robotics and fluid power machines coupled with curriculum and staff development to 
bring STEM (Science, Technology, Engineering, and Math) into schools. The retail 
cost of YouthTouch is $19,700 but is offered to worthy schools at $9,850 three times 
a year, during Goldenrod’s matching grant rounds.

Working for Goldenrod presented a unique set of challenges, as they sell directly to 
administrators and superintendents with purchasing power at schools and school 
districts.
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Social Media Strategy
Summary-

The purpose of the Goldenrod Research Corporation social media strategy is to 
engage with existing and potential customers. By creating accounts on Facebook, 
Twitter, Instagram, and Linkedin, Goldenrod is not only monitoring the conversation 
about their products, but also leading it. Regular updates are a question of simply 
maintaining active social media accounts. Engagement with customers and last 
minute postings will be consistent with regular updates in tone and design. 

Posts for Facebook and Twitter will be scheduled at least one month prior to their 
release date and will be implemented via the Hootsuite software. 

Instagram will be used primarily for posting updates about how Goldenrod products 
are being integrated in the classroom. It will be an extension of the “blog” featured 
on goldenrodresearch.com. 

As of 01/2017, Goldenrod Research Corporation was claimed as a business. 
Linkedin will primarily be used to network with industry professionals and school 
districts. Engagement on a biweekly basis will be sufficient. 

The Social Media strategy will be implemented in two phases:

Phase One (pre-website redesign): 

Social media will be used to promote the grant round for April 1st- May 15th.

One of the first things I did upon starting with Goldenrod was to write our social 
media strategy, create social media pages, and start promoting them. Ultimately, 
the money for boosting posts and doing paid promotions on social media and other 
digital ads was not available from higher up in the company. Even still, posts and 
graphics were created, approved, and scheduled via Hootsuite.

Social Media
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SWOT Analysis



Post Content:

Facebook:

Twitter:

Instagram:

4

Phase Two (post-website redesign) :

a) Social media will primarily be used to invite potential customers to “Learn 
More” about Goldenrod Products. Traffic will be dumped on the landing page where 
potential customers will see how Goldenrod products are being implemented in the 
classroom. 
b) Social media will be used to promote upcoming grant rounds in the period 
immediately preceding the grant round and during the grant round.

Post Content:

Tone: 
First person plural/ conversational

Graphics: 
Clean, white, pastels, primarily utilizing Goldenrod’s branded gold as an accent 
when applicable

Frequency: 

Facebook: 2x week, daily engagement
Twitter: 2x week, daily engagement
Instagram: 1x monthly, biweekly engagement
Linkedin: 2x monthly share, biweekly engagement

Page Design: (02/01)
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Social Media (October 2017)
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Graphic Design
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Website Redesign
Goldenrod’s website was designed in the mid 1990’s. When I came on, I concluded that 
because of the outdated style, confusing navigation, and design in HTML, potential customers 
were equating these things with an outdated product. We needed a redesign. I worked with 
the President of the company to rewrite all of the copy for the new goldenrodresearch.com, 
I condensed and cleaned up the confusing web map, and informed all of the Wordpress 
designs which were given to a freelancer, tweaked by me, and approved by the President. As 
of October 2017, the new goldenrodresearch.com has not been launched but I have included 
screenshots of the work I did in support of these efforts.
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Public Relations
Public Relations contacts and systems for following up with press outlets did not exist before 
I came on with Goldenrod. I established a database of contacts including STEM publications, 
Education publications, and influencer blogs and websites. Goldenrod’s president was 
interviewed on Remarkable Chatter’s STEM Everyday Podcast #78 as a result of these 
relationships I established. Had I stayed with the company longer, I would have been able to 
follow up with more of these contacts.

New Web Map
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[MONTH DAY, YEAR]

FOR IMMEDIATE RELEASE

Contact: Michael Womack

Teachers Participate in STEM Technology Training

CITY, STATE, MONTH DAY, YEAR- The faculty of [SCHOOL NAME] School will 
participate in a day long session of YouthTouch training/professional development at 
the school on [DAY, DATE] from [B TIME] until [E TIME]. The teachers will engage 
in hands-on learning activities, manipulating robots and fluid power machines 
as though they were students, as well as learning instructional techniques for 
integrating real world technology activities into their existing curriculum. 
Goldenrod Research corporation, the manufacturer of the YouthTouch package will 
send a trainer to work with [SCHOOL NAME] faculty. The trainer will work in teams 
with the teachers. They will program, calculate, and communicate with each other 
along with robots in order to experience how modern technologies can be effective 
teaching tools by making difficult concepts easier for the students to comprehend. 
The training focuses on activities that demonstrate concepts such as problem 
solving, estimating, negative numbers, and algebraic reasoning. These are areas 
of learning that students often struggle to comprehend and are the building blocks 
for all future mathematics. Eventually, students themselves will participate in these 
hands on activities and proven techniques, learning real world applications of STEM.

[SCHOOL NAME] is ahead of the curve, as employment in STEM fields grows at a 
faster rate than overall employment and the average wage of STEM occupations is 
nearly double than the national average. 
The school acquired a YouthTouch system in [AWARD DATE], when [NAME OF 
SCHOOL] was awarded a grant as a pilot/referral school. They are part of an elite 
group of 325 progressive schools nationwide selected to implement the exciting 
YouthTouch technology program.

Lea Melchior, President of Goldenrod Research Corporation spoke about the grant 
saying, “As a fellow educator, I understand the value of introducing STEM early. 
Empowering youngsters to transition from arithmetic to mathematical reasoning 
sooner enables more to pursue STEM futures. That’s why in an effort to give 
back, I created the STEM grant program to make YouthTouch affordable for more 
elementary and middle schools.”

[MONTH DAY, YEAR]

FOR IMMEDIATE RELEASE

Contact: Michael Womack

[SCHOOL NAME] receives STEM Technology Grant

[CITY, STATE, MONTH DAY, YEAR]- Goldenrod Research Corporation is proud 
to announce that [SCHOOL NAME] is the recipient of the 2017 YouthTouch STEM 
(Science, Technology, Engineering, Math) Matching Grant. 

The grant will provide funds for the purchase of a YouthTouch Technology package, 
which includes robotics, fluid power, and professional development to help integrate 
STEM across Math and Science curriculum. Through hands on activities and proven 
techniques, students will learn real world applications of STEM.

[SCHOOL NAME] is ahead of the curve, as employment in STEM fields grows at a 
faster rate than overall employment and the average wage of STEM occupations is 
nearly double than the national average. 
Lea Melchior, President of Goldenrod Research Corporation said, “As a fellow 
educator, I understand the value of introducing STEM early. Empowering youngsters 
to transition from arithmetic to mathematical reasoning sooner enables more to 
pursue STEM futures. That’s why in an effort to give back, I created the STEM grant 
program to make YouthTouch affordable for more elementary and middle schools.”
About Goldenrod Research Corporation:

Goldenrod was founded in 1985 and first introduced YouthTouch in 1997 to provide 
educators with a high tech/high touch way to teach the basics within each school’s 
existing curriculum. Their commitment to education is evidenced through the 
matching grant program, which provides 20 grants annually to worthy elementary/ 
middle schools to help the school acquire a complete YouthTouch technology 
integration system. Goldenrod is also committed to producing their products in the 
United States, which is why manufacturing is done in Spalding, Nebraska. 

Press Releases
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Marketing
Email Marketing

Goldenrod uses a partner bulk emailing service and the Interspire software to send 
out bulk emailing campaigns. These are designed to promote the matching grant 
round and to boost registrations on our CRM, from which sales calls are made. 
While at Goldenrod, I utilized Dreamweaver and Interspire to design the emails. I 
also did all the copywriting. I have included examples of a few emails below.

[MONTH DAY, YEAR]

FOR IMMEDIATE RELEASE

Contact: Michael Womack

Goldenrod Covers HALF of STEM Programming

Worthy schools to receive YouthTouch Technology Integration System at half the 
cost

Spalding, Nebraska- October 16th 2017

Goldenrod Research Corporation, an education research company based out 
of Spalding Nebraska, is pleased to offer its Fall 2017 Matching Grant to worthy 
schools domestically and internationally. The grant will cover HALF of the cost of 
purchasing the YouthTouch system, to integrate robotics, fluid power, and coding into 
classrooms. This will save schools looking to improve their STEM programs $9,850. 
Over 350 schools have taken advantage of the program since 1997! Will your school 
be next?

Other STEM packages may offer expensive programs that require a full course 
to deliver, while cheaper robotic programs don’t correspond to existing curriculum 
or aren’t aligned to standards.  The Goldenrod YouthTouch system adapts to 
curriculum, aligns with standards and includes over 100 cross curricular activities. It 
is better for kids, easier for teachers, and affordable through the matching grant! 

President of Goldenrod, Lea Melchior, said, “It is an honor to work with schools to 
make STEM equipment available for those who wouldn’t normally be able to afford 
it.”

Grant applications are being accepted now through November 17th.  Applicants 
must first register in our information portal here (http://goldenrodresearch.com/grant_
announcement.aspx?CheckJavaScript=1&pageId=1&) where they will find more 
information and be able to access the application.

Interested Schools should register for more information and they will be guided 
through their grant application.

Press should contact Michael Womack, Director of Marketing, by phone at 813-928-
3859 or email at Michael@goldenrodresearch.com for more information. Pictures 
and video of YouthTouch available upon request.
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Google Alerts

One of the unique challenges of working for a company that markets to schools is tracking 
down schools with the funding and the interest in STEM related products. To meet this 
challenge, I set up Google Alerts for various terms related to STEM and school budgeting. 
From there, I sought out contact information for worthy leads, sent an email proposal to them, 
and added them to our CRM to be contacted by our sales person.

Funding

A unique challenge at Goldenrod was coming up with funding to support our marketing goals. 
In August 2017, I was tasked with filming, and editing a short video to be combined with a 
power point and presented to potential investors.  I have included stills from that video below.

Fax Marketing

A hold over from Goldenrod’s previous marketing efforts was a fax sent to schools with a 
similar goal as the email marketing campaigns. The following message was written and 
designed by me for that purpose.
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